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HIGHLIGHTS

I UCF and Universal Destinations & Experiences launch joint school to train experience-driven technologists.
I Business confidence hits two-year low amid conflict in Iran.

I Unemployment rises to 4.6% in the second quarter.

I Region leads state in job growth at midyear.

I Office net absorption posts strongest year-to-date level in five years.

I Hotel demand nears pre-pandemic levels.
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FIVE EVENTS THAT SHAPED THE QUARTER

Orange County opened applications for a new Film and
Television Incentive Program to attract feature films,
television, and commercial productions. The initiative
strengthens the region’s competitive position for major
film and television projects and signals a renewed

commitment to growing Orlando’s creative economy.

Emelody Worldwide announced plans to relocate its
aerospace and defense manufacturing operations from
Georgia to Apopka, with plans to invest up to $20
million in a new 60,000-square-foot facility. The project

is expected to create 77 jobs.

Osceola County approved two key development
agreements with South Korea-based companies
ELSPES and Smart Radar Systems. The projects
represent a potential combined $523 million
investment in NeoCity and reinforce Orlando’s

emergence as a Top 10 Innovation Hub.

Marco’s Pizza announced plans to establish a new
Operations Center of Excellence in Downtown
Orlando, representing an investment of over $1
million. The facility will serve as a corporate office,

global training destination, and operations hub.

Universal Destinations & Experiences and UCF
launched a $10 million Pegasus Partnership,
creating the Universal School of Experience
Leadership and Innovation at UCF’s Rosen College of
Hospitality Management. The collaboration
strengthens the region’s position as a leader in

industry-driven education and innovation.
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Business confidence reaches two- Confidence in Next 3 Months, Orlando MSA

Net Balance*
year low. 100%

= QOwn Business
= J.S. Economy

o The latest results from the Partnership's Orlando MSA

Business  Conditions  Survey suggest Orlando

businesses became less confident in Q2 2026. The

75% I
share of area businesses expressing confidence in the \
U.S. economy (35%) and in their own prospects (72%) 61.4%
both fell to two-year lows at midyear.

50%

o The decline in confidence appears related to broader
concerns around conflict in Iran and subsequent
inflationary pressures. Cost pressures became the

most frequently cited challenge facing area businesses
in Q2; Florida consumer sentiment also fell seven 25%
percentage points year-over-year to 71.1 in June, amid \

ongoing volatility.
\1.6%
o Total sales in the Orlando region reached $58.3 billion

0%
in Q1 2026, down 0.5% from a year earlier. The decline Q2 2025 Q3 2025 Q4 2025 Q12026 Q2 2026

suggests economic activity remains fragile, with more
Florida Consumer

Consumer Spending | @ .
. Sentiment Index
$10.2 billion (Apr 2026) 714 (Jun 2026)

businesses reporting weaker year-over-year revenue Total Sales

$21.6 billion (Apr 2026) 61.4

*percentage of businesses confident in economic outlook less percentage not confident
Arrows indicate change from previous year. Data for Q2 2026 unless otherwise specified.

@ Business Confidence
growth and profitability in Q2 2026 than a year earlier.
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Labor force growth outpaces job Growth in Labor Force vs. Employment, Orlando MSA
Not Seasonally Adjusted, 12-Month % Change
growth.
Labor Force  e===Employment
12%
° The region’s labor force expanded by more than 17,000
people in the year ending June 2026. However, local 10%
employment grew by just 6,000 over the same period—
inching unemployment up to 4.6% at midyear. 8%
o The more challenging environment for jobseekers is 6%
consistent with the more cautious hiring in many sectors
o]
captured in our recent surveys, as well as the “no-hire, 4%
no-fire” environment being reported nationally, in which
o
businesses are maintaining current staffing levels rather 2% 1.1%
than aggressively hiring or reducing headcount. The
0% 0.4%
increase in unemployment also reverses a post-
pandemic trend in which employment growth outpaced o0,
labor force growth. o
-4%

At the same time, surging local demand for Al skills

JFMAMJJASONDJFMAMJJASONDJFMAMJ JASONDJFMAMJJASONDJFMAMJ

continues to suggest many businesses may be 2022 2023 2024 2025 2026
prioritizing productivity gains as a growth strategy over
adding jobs Labor Force Employment Unemployment Rate Job Postings
: 1,542,379 (Jun 2026) 1,471,906 (Jun 2026) 4.6% (Jun 2026) 61,182 (Jun 2026)
Arrows indicate change from previous year. Data for Q2 2026 unless otherwise specified.
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https://floridajobs.org/economic-data/local-area-unemployment-statistics-(laus)
https://floridajobs.org/economic-data/local-area-unemployment-statistics-(laus)
https://business.orlando.org/l/market-intelligence/obcs/
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https://news.orlando.org/blog/the-orlando-economy-at-midyear-5-things-to-know/
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Orlando leads state in job growth. Net Job Gain by Industry, Orlando MSA

Not Seasonally Adjusted, Year Ending Jun 2026

o Orlando employers added 20,600 jobs in the year

Leisure & Hospitality 11,000

ending June 2026—half of Florida’s total job growth
over the period and more than Miami, Tampa, and Education & Health Services
Jacksonville combined.
Prof. & Bus. Services
o Leisure and hospitality, education and health, and Manufacturing
professional and business services have been the key
drivers of job growth over the last year. A challenging Wholesale Trade

real estate environment has seen the wider financial

Construction
activities sector experience job losses, while softer
consumer demand and layoffs associated with Spirit Information
Airlines' bankruptcy have also driven declines in retail
Government
and transportation, respectively.
Retail

o At 1.4%, the pace of annual employment growth in
Transp., Wareh., & Utilities
Orlando at midyear compares favorably with that of the

nation (0.3%) and all but four of the 30 most populous Financial Activities -3,100

regions in the U.S.—providing further evidence of
-5,000 -3,000 -1,000 1,000 3,000 5,000 7,000 9,000 11,000
Orlando's underlying economic momentum in the first

half of 2026. Total Payroll Leisure & Hospitality Construction Manufacturing
@ Employment | @ Employment | @ Employment | Employment
1,506,600 (Jun 2026) 305,500 (Jun 2026) 93,400 (Jun 2026) 53,700 (Jun 2026)

*preliminary
Arrows indicate change from previous year. Data for Q2 2026 unless otherwise specified.

Q2 2026 Orlando Economic Partnership | Orlando.org | Advancing Broad-based Prosperity® n



https://floridajobs.org/economic-data/current-employment-statistics-(ces)
https://news.orlando.org/blog/the-orlando-economy-at-midyear-5-things-to-know/
https://news.orlando.org/blog/the-orlando-economy-at-midyear-5-things-to-know/
https://news.orlando.org/blog/the-orlando-economy-at-midyear-5-things-to-know/
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Office absorption turns positive. Office Market Net Absorption, Orlando MSA
Through Q2 of Each Year, Sq. Ft.
. The Orlando office market recorded its strongest first- 400K
half performance in at least five years, with net
absorption reaching 170,000 square feet. Vacancy 200K 170,419
subsequently fell from 17.1% in the final quarter of
2025 t0 16.7% in Q2.
0K
° Tenants continued to favor premium space and - -
amenity-rich locations. Class A properties accounted -
y prop -200K -142,153 121,225
for nearly two-thirds of leasing volume in the first half
. : L -236,727
of 2026 (64.3%), while the Central Business District
was the most active submarket, attracting 26.6% of all -400K
: - -401,409
leasing activity.
-600K
° The industrial market also posted solid gains in the
first half of 2026, recording net absorption of 629,000
square feet, more than double the amount from a year -800K
earlier. Vacancy was 8.4% at midyear, down from
9.0% a year ago.
el g -1,000K -931,765
2021 2022 2023 2024 2025 2026
@ Office Vacancy @ Industrial Vacancy @ Home Sales* @ Median Sales Price*
16.7% 8.4% 2,935 (Jun 2026) $416,462 (Jun 2026)
*includes Volusia County
Arrows indicate change from previous year. Data for Q2 2026 unless otherwise specified.
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Hotel demand nears pre-pandemic Hotel Room Demand, Orlando MSA
YTD through June of Each Year (in Millions)
levels.
18.5
° Orlando-area hotels generated more than 18.0 million
room nights of demand through June, a 1.1% increase
from the same period in 2025 and just below pre-
pandemic levels. The result suggests visitor demand 18.2
remains healthy despite weaker consumer sentiment
and broader economic uncertainty.
18.0
18.0
° Passenger traffic through Orlando International Airport
has continued to grow in 2026. Through May, total
passenger volume reached 25.2 million, a 3.1% 17.8
increase from a year earlier, driven primarily by gains
in domestic travel.
° SunRail ridership remained strong during the second
quarter, with June passenger volume increasing 17.2%
from a year earlier. The continued growth reflects 17.5
: . G . : 2019 2025 2026
increasing utilization of the region's commuter rail
Orlando International Orlando Sanford
system. | International Airport,
@ . ll-grport, | C “Tiigf‘;:]’;asenézrs | C Hotel Occupancy Average Daily Rate
otal Passengers 71.4% (May 2026 $206.50 (May 2026
4,772,133 (May 2026) 324,642 (Jun 2026) o (May 2026) (May 2026)
Arrows indicate change from previous year. Data for Q2 2026 unless otherwise specified.
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U.S. growth to prove resilient in
9 P U.S. Economy
Compound Annual Growth Rate (SAAR)
2026.
mReal GDP  mPersonal Consumption  mBusiness Investment
7%
° U.S. economic growth in 2026 is now forecast to ° 640/FORECAST
. (o]
modestly exceed the 2.1% recorded in 2025, with
higher business investment offsetting a projected 6%
slowdown in consumer spending. 5.3%
5%
o Growth in consumer spending is expected to fall to
0,
1.9% in 2026 from 2.6% in 2025 amid softer income 49 4.1%
(o]
growth and a more constrained consumer
environment.
29% 2.9%
9 2.8%
3% ’ 2.6%
o Conversely, business investment is expected to 2.1% 2.2% 22% 919,

2025

accelerate to 6.4% in 2026 from an already-elevated
41% in 2025 as companies continue to prioritize
technology, automation, and Al-related expenditures to
uncertain  economic

improve productivity in an

environment.

2%
1%
0%

2024

1.9%

2027

2026
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ABOUT RESEARCH & STRATEGY
AT THE ORLANDO ECONOMIC PARTNERSHIP

The OEP’s award-winning Research & Strategy team combines economic
data and local intelligence to understand the key trends impacting Orlando’s
economy. We do this by engaging with local businesses and by assessing
the local impact of wider economic events—publishing updates on the
regional economy, highlighting competitive advantages that help drive new
investment into Orlando, and addressing areas of future strategic
opportunity for the region. Our work helps companies, site selectors, and
civic leaders make well-informed decisions about Orlando’s growth and
allows the OEP to be evidence-led and insight-driven in its pursuit of Broad-

based Prosperity®.

~-100] ADD YOUR VOICE
;I- _# Improve your understanding of the
Orlando economy by participating in the

.-L qg. . ks
3 Orlando MSA Business Conditions Survey.
‘48 www.orlando.org/survey

SIGN UP FOR EMAIL UPDATES
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